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Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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English Version

Define marketing environment. Why is analysis of marketing environment necessary?
Explain macro factors affecting marketing environment.
OR
What is market segmentation? Discuss basis for segmenting the consumer market.
What is price? Write a note on pricing objectives.
OR
(A) Explain benefits of product packaging.

(B) Explain various stages of product life cycle.
What do you mean by distribution middlemen? Explain major functions of middlemen

included in distribution channel.
OR
(A) Explain meaning of wholesaling and discuss types of wholesaling.

(B) Discuss major retailing strategies or decisions.
Explain role of promotion in marketing Discuss in brief various tools or methods of

market promotion.
OR

What is market promotion mix? Explain various factors affecting promotion mix.
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